Ultimate Writing Mastery Course (12 Weeks)
— From Basics to Business

This syllabus is structured into three levels: Beginner (4 weeks), Intermediate (4
weeks of beginner + 4 extra weeks of intermediate = total 8 weeks), and Advanced
(4+4+4 weeks = 12 weeks), totaling 3 months of training. Each level has mandatory
topics to ensure students master both writing and monetization.

Pricing:
1 2 3
Beginner Intermediate Advanced
¥3,497 (Offer Price) ¥6,979 (Limited Time 14,979 (Limited Time
Offer), Offer),

$9,999 19,666



Level 1: Beginner (4 Weeks) — Writing
Foundations & Practical Skills

Goal: Learn the basics of writing, structure, SEO, and different types of content.

Week 1

The Fundamentals of Content Writing

Week 3

Copywriting & Persuasive Writing

Week 2
Website & Blog Writing (SEO Basics)

Week 4
Social Media & Brand Writing



Week 1: The Fundamentals of Content

Writing

Understanding the basics of content writing.

Difference between Al and Human Writing (How to
Stand Out)

Types of content

Blog posts, articles, copywriting, emails,
etc.

Common beginner mistakes

& how to avoid them.

Writing essentials

Grammar, punctuation, readability, and
structuring content.

Writing frameworks

The AIDA & PAS writing frameworks for
engaging content.

Assignment: Write a 500-word blog & get personalized feedback.



Week 2: Website & Blog Writing (SEO Basics
Start Here!)

@ L

Introduction to SEO SEO-friendly articles Keyword research
Search Engine Optimization How to rank on Google through Google Keyword Planner,
basics and principles optimized content Ubersuggest, etc.
Formatting for readability On-page SEO
e H1, H2 headings e Meta titles
e Bullet points e Descriptions
e Short paragraphs o Alttext
e Headings

Al Content vs. Human Content — How to blend Al with human creativity.

Assignment: Write a 1,000-word SEO-optimized article (Graded & reviewed).



Week 3: Copywriting & Persuasive Writing

What is copywriting? (Sales Copy vs. Content
Writing). Psychology of persuasion — How to
trigger emotions & action.

What is copywriting, and why do businesses pay
for it? Writing persuasive sales copy (for websites,

ads, social media). Psychology of Persuasion -
How to trigger emotions & action.

(EE X4

D
Compelling Headlines Call-To-Action (CTA) Sales Copy
Writing attention-grabbing Techniques for creating effective ~ Writing persuasive sales copy for
headlines & hooks that capture CTAs that drive user action websites, advertisements, and
reader interest immediately social media platforms

Assignment: Write two sales copy samples (Website landing page + ad copy).



Week 4: Social Media & Brand Writing

Instagram LinkedIn
Visual storytelling and caption m Professional content to attract
writing for engagement job offers & clients
Facebook Twitter
Community-focused content G y Concise messaging and
and engagement strategies trending topic engagement

Personal branding through writing.

Crafting viral content using storytelling techniques.
Writing ad copies for Facebook & Google Ads.
LinkedIn writing — How to attract job offers & clients.

Final Project: Create a portfolio with 3 writing samples (SEO article, ad copy, & social media post).



Completion: Level 1

Certificate of
Completion

Students receive a Certificate of Completion after successfully finishing the Beginner level of the Ultimate

Writing Mastery Course.

4 5+ 100%

Weeks Completed Writing Samples Core Skills

Intensive training in writing Professional portfolio pieces Fundamental writing techniques
foundations created mastered



Level 2: Intermediate (4
Weeks) — Specialization &

[ ) [ )
Monetization
Goal: Learn specialized writing skills & ways to earn from
writing.
1 Week 5
Technical & Research-Based Writing
2) Week 6
Advanced SEO Writing & Monetization
3 Week 7
Freelancing & Getting Your First Client
4 Week 8

High-Income Writing — Email, Ad, & Website
Copywriting




Week 5: Technical & Research-Based Writing

e Introduction to technical writing.
e Research skills for factual & accurate content.
e Whitepapers, case studies, and reports.

e Academic writing vs. business writing.

Assignment: Write a research-based article or

case study.
Technical Writing Research Skills Business Documents
Clear, concise Finding credible sources, Creating professional
documentation of complex fact-checking, and whitepapers, case studies,
information for specific synthesizing information and technical reports

audiences



Week 6: Advanced SEO Writing &

[ [
Monetization
oll0 Ea
Google Ranking Factors Keyword Research
What makes an article rank Finding low-competition, high-
#1? volume keywords (Practical

research)

Monetizing blogs through Google AdSense & Affiliate Marketing.

Assignment: Write a fully optimized SEO article + affiliate blog.

<

Backlinking Strategies

Guest posting & backlinking
strategies (Earn money via
guest blogs)



Week 7: Freelancing & Getting Your First
Client

e How to start freelancing as a writer.

e Where to find high-paying clients (Upwork,
Fiverr, LinkedIn, Cold Outreach).

e How to write a winning proposal that gets
responses.

e Pricing strategy How to charge ¥5,000+ per
article.

Final Project: Send 5 client outreach proposals &
apply for 3 gigs.

T — . (in L e o ot coman D
Find a talented , Inkwe“
o Connect
Foavers -
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Upwork Fiverr LinkedIn
Finding quality writing gigs on the  Setting up service packages to Networking and finding direct

largest freelance platform attract writing clients client opportunities



Week 8: High-Income Writing — Email, Ad, &
Website Copywriting

1 Landing Pages

Writing landing pages that convert (for businesses).

2 Email Sequences

Email sequences for lead nurturing & sales.

3 AdCopy

Writing Facebook & Google ad copy for high conversions.

4 Case Studies

Case study writing A skill that pays $100+ per article.

Assignment: Write a website homepage & email sequence.



Completion: Level 2

Certificate + Freelance
Starter Kit

Completion: Receive a Certificate + Freelance Starter Kit.

8 10+ 5+

Weeks Completed Portfolio Pieces Client Pitches

Comprehensive training in writing Professional writing samples Real-world client outreach

and monetization across multiple formats experience



Level 3: Advanced Mastermind Course (4
Weeks) — High-Income Writing & Business
Growth

Goal: For students who want to turn writing into a full-time income & business.

Week 9 Week 11

Writing for Businesses & Agencies Al in Content Writing & Automation

Week 10 Week 12

Long-Form Content & Authority Scaling Your Writing Career &
Writing Business Setup



Week 9: Writing for Businesses & Agencies

e Writing for B2B vs. B2C.
e Case studies & business storytelling.
e Press releases & brand communication.

e How to get repeat clients & build long-term

relationships.

Assignment: Write a business case study & press

release.
B2B Writing B2C Writing Business Storytelling
Creating content that speaks Crafting content that appeals Using narrative techniques to
to businesses and their directly to consumers and make business content

specific needs their pain points engaging and memorable



Week 10: Long-Form Content & Authority
Writing

eBooks & Long-Form Guides Content Clusters

Writing eBooks & long-form guides that Creating pillar content & content clusters for
establish expertise. comprehensive topic coverage.

Thought Leadership Guest Posting

Thought leadership writing that positions Guest posting & backlinking strategies to
you as an industry expert. expand reach and authority.

Assignment: Write a detailed guide or thought-leadership article.



Week 11: Al in Content Writing & Automation

e How to use Al tools (ChatGPT, Jasper,
Copy.ai).

e Al for SEO optimization & content ideation.
/CHATGPT
e Pros & cons of Al in writing.

Al-enhanced
content creation

e Humanizing Al-generated content.

K Assignment: Create a hybrid Al-human content
piece.

Writer

3 — -

ChatGPT Jasper Copy.ai

Using conversational Al to Specialized Al writing tool for Al tool for generating creative
generate ideas and draft content ~ marketing content copy and marketing materials



Week 12: Scaling Your Writing Career &
Business Setup

(1 \_O‘_J €
Multimedia Writing Audio Content Al Integration
Writing for YouTube, Instagram Podcast & webinar Al-assisted writing How to use
reels, and video ads. scriptwriting (Emerging high- ChatGPT, Jasper, &
demand skill). SurferSEO.

Setting up a personal writing business (Scaling with multiple clients).

Business Development Team Building

Turning writing into a business. Hiring writers & outsourcing work.
Passive Income Personal Branding

Creating writing courses & passive income Personal branding as a high-ticket writer.
streams.

Final Project: Create a full writing portfolio & personal website.



Completion: Level 3 & Course Structure

Master Certification

Completion: Receive Master Certification

Course Duration & Structure

Beginner Level 1

4 Weeks (Basic Writing + SEQ)

2 Intermediate Level

8 Weeks (Specialization + Monetization)

Advanced Level 3

12 Weeks (Business Writing + Scaling)

e Live Classes: 2-3 hours per week

e Assignments & Projects: Weekly tasks with feedback

Add-On Bonuses

e Writing Templates & Frameworks
e Al Writing Tools Guide
e Freelance Proposal Templates

e 50+ High-Paying Writing Niches List



Basic Writing Skills Course — 3999

M

Writing
Fundamentals:
Module 1

"The first

‘ I BN draft is never
LT TR B perfect”

#. For absolute beginners who want to build a
solid writing base.

% Pre-recorded lessons + B Weekly 30-min live
support sessions

I llm‘ L1

Whether you're a student, freelancer, or career-
shifter — if you've never written before or feel lost
while starting, this course is for you.

Learn everything from:

@ Document Skills A\B/ Writing Mechanics Research & Content
Using Google Docs Removing plagiarism & Research skills & writing
professionally, Article & improving readability, with clarity, Basic
paragraph structure Grammar, punctuation, copywriting (headlines,

and confusing words subheadings, keywords)

e Blogging, poetry, and storytelling basics
e Resume, LinkedIn, Internshala, Instagram for writers

e Ethics, freelancing, and journaling

¢ Perfect for: Anyone who wants to start writing confidently before jumping into advanced
content/copywriting.

¢ DM to enroll or request the full curriculum PDF.



